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i ABOUT MEj

Hi, I'm Lateefah — a communications and

content specialist with ten years of experience
creating impactful written content for national
and global charities. From developing
compelling campaign narratives and
ghostwriting for senior leaders, to crafting press
releases, blog posts, and case studies, | bring a
deep understanding of how to tell stories that
resonate, inspire action, and drive change.
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Ethical storytelling isn't just a
practice for me—it's a principle.

| create persuasive, compelling content that drives
action—whether it's a campaign, press piece, or
blog post. But at the heart of everything | write is ‘
people. | believe in storytelling that centres lived

experience, empowers individuals to share on their
own terms, and ensures they're part of the process
every step of the way—from first draft to final edit.

Pictured - Me speaking at the People Like Us event,
7l  where | was selected among others to talk about my work in communications
/] /:'--?';’ —highlighting the power of storytelling to inspire, connect, and drive change.
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GamcCare

National gambling harms charity

While at GamCare, | led the implementation of the
National Gambling Support Network campaign. This
included working closely with case study participants,
ensuring they felt supported, empowered, and fully
prepared to share their lived experiences of gambling
harm. | was also responsible for writing and distributing
press releases to support the campaign launch. The
campaign successfully met all media KPIs set by the
commissioning team, securing strong visibility and
impact.

Your Area v  Politics Royal World Climate Health

Ex-addict who almost gambled his life
away urges others to get help

CENTRAL | GAMBLING ADDICTION | NOTTINGHAM

@ Thursday 11 April 2024 at 6:19pm

GamCare
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Thousands supported and short
waiting times highlighted on
one year anniversary of the
National Gambling Support
Network

B9 11th April 2024
Topics

Governance National Gambling Helpline
National Gambling Support Network
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/ \ TRENDING Classic Perfumes Spring Denim Tren
P R EVI o U s Maintaining good sexual health is a form

+ of self-care

By Amos Sanasi, Nigerian Sexologist and founder of Nigeria's first sex-
positive brand, RevaginateNG.
\ / Like many Africans, | grew up thinking that HIV was a death sentence. Qur HIV education

consisted of us being told that having HIV meant you're pramiscuous and will have a
shorter lifespan. But times have changed now that we have access to effective HIV
treatment.

The 8825 Fashion Issue Ce

Whalt il's really like to be a 24-year-old model...And
HIV positive

Preventing HIV is essential - that’s where Prep comes in

\he reality is that anyone can be exposed to HIV whether they're in a relationship, married
*single. This assumption that only single pecple who are having sex with numerous

) S people get HIV is very wrong. Bottom line, everyone should know their status.
e r re n Ce I g g I n S r u St Getting tested for HIV is something we should all be doing. Maintaining good sexual
health is a form of self-care. Testing is especially important when you consider the fact that
o . o o
Britain’s leading HIV and sexual health charity

osed late.
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virus had already
late often would have
as there are no

At Terrence Higgins Trust, | ghostwrote a range of blogs

Sex Health Property Food Travel {oroscopes Money Shopping Lifeline it}", some people may
effective HIV

and articles, and transcribed interviews featuring both Traiis prople dasstve halthy, happy sax Bres —and |23
that starts with better health care

celebrity campaign spokespeople and individuals sharing @ G

Rory Finn
Published January 10, 2021 3

deeply personal stories about living with or contracting HIV. DAY £ 1<)

| collaborated closely with each contributor to ensure their

What everyone should know about HIV prevention
voices were authentically represented, empowering them to drug PrEP

Because some women are at risk and need to consider taking it, too.

BY LATEEFAH JEAN-BAPTISTEVUFEFE  PUBLISHED: 11 FEBRUARY 2019

retain full ownership of their narratives throughout the

HIV - or human immunodeficiency virus - is a virus that still carries a lot

e n ti re Sto ryt e | | i n g p ro C e S S o of stigma and misunderstanding, despite the amazing medical

advancements that have been made in recent years meaning more people

than ever are living well with a positive diagnosis.
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Internews

Global charity that supports local media

During COP26 in Scotland, | facilitated a media
partnership with The Scotsman, a leading local
newspaper, to amplify the voices of global
journalists covering the conference. Over the two-
week summit, international reporters contributed
in total 14 articles that were published in the
paper. While they wrote their own pieces, I
provided editorial support—particularly for those
writing in English as a second language—ensuring
their stories were clear, compelling, and most
importantly, told in the way they intended.
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THE SCOTSMAN

COP26: Reports from frontline of
climate change to feature in The
Scotsman during Glasgow summit

under partnership -
COP26: How northern Ghana farmers
are battling drought and floods from

By llona Amos f .
climate change

Published 4th Oct 2021, 04:55 GMT " =

Updated 4th Oct 2021, 15:37 GMT By Albert Oppong-Ansah f L lOCommenrs
Published 6th Nov 2021, 04:55 GMT

x - |

Politics

| COP26: Why companies need to be

#= made to reduce gas flaring in Nigeria

- By Elfredah Kevin-Alerechi f ; N

BB published 4th Nov 2021, 04:55 GMT

B Politics

B COP26: How solar power is helping

families in rural India
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As Stories Manager at Friends of the Earth, | was
responsible for developing tools, guidelines, and
case study consent forms to support ethical
storytelling across the organisation. | created
processes that ensured individuals with lived
experience were treated with care, respect, and
agency throughout their involvement, helping the
organisation share powerful stories in a responsible
way.

Friends of
the Earth
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O lateefahjb.freelance@gmail.com

@ London, UK




